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Recommendation

Base Case Fair Value ‘ Bull Case Fair Value ‘ Time Horizon

Building Materials Rs 445.2 Buy in the band of Rs 442-450 & add more on dips to Rs 387-395 band Rs 505 Rs 543 2-3 quarters
HDFC Scrip Code RUSHILEQNR Our Take:
BSE Code 533470 Rushil Décor Ltd (RDL) is one of the leading manufacturers of laminates and MDF in India. Its facility is equipped to manufacture
NSE Code RUSHIL decorative (single-sided) as well as industrial (double-sided) laminates with a wide range of design, colour and finish and MDF boards of
Bloomberg RDLIN different sizes. Over the years, the company has built strong brand by offering 1200+ designs/SKUs in laminate sheets, providing
CMP Nov 11, 2022 445.2 competitive advantage. The company’s laminate manufacturing facility in Gujarat has annual capacity of 34.92 lakh sheets per annum. In
Equity Capital (Rs cr) 19.9 MDF segment, the Karnataka facility has an annual capacity of 90,000 cubic meters (CBM) per annum; and Andhra Pradesh plant has a
Face Value (Rs) 10 capacity of 2,40,000 CBM per annum. Its strong dealer-value chain and brand recognition has allowed it to make its presence across India
Equity Share O/S (cr) 1.9 and abroad. With capacities is place, the company is strongly focusing on enhancing its brand and further strengthen its market reach
Market Cap (Rs cr) 886 through strong networking with distributors. It has a network of 12 branch & consignment agents, 540+ direct distributors, 4000+
Book Value (Rs) 170.6 retailers/dealers.
Avg. 52 Wk Volumes 83751
52 Week High 6754 Valuation & Recommendation:
52 Week Low 300.2

Share holding Pattern % (Sep 2022)

Promoters
Institutions

Non Institutions
Total

L1

HDFCsec Retail research
stock rating meter

for details about the ratings, refer at the end of the report

* Refer at the end for explanation on Risk Ratings

Fundamental Research Analyst
Hemanshu Parmar
hemanshu.parmar@hdfcsec.com

The company reported sharp jump in topline in FY22 mainly on account higher volumes on commencement of operations at new MDF
plant and higher realizations. Increased share in MDF boards business (from 46.5% in FY21 to ~70% in FY22), resulted in improvement in
overall margins. With its years of experience and expertise, the company has built wide product portfolio of laminates, MDF Boards,
HDFWR (High Density Fiber Water Resistant) Boards, Pre-Laminated Decorative MDF Boards and PVC Boards; supported by robust after
sales service network under VIR brand. We are positive on the company mainly due to MDF capacity and increasing efficiencies. After
commencement of production of new MDF plant, it also started ramping up its exports. It has already built a strong position in south India
market, and now plans to expand Pan-India for which is setting up infrastructure like warehousing, branches. Although the MDF business
margin is much below its peers; it reported sizeable improvement in EBIT margins from 15% in Q4FY22 to 25.7% in Q2FY23. Improvement
in operational efficiencies, utilization and economies of scale along with company’s focus on improving share of value-added products
makes a case of sustenance of margins going forward.

Going ahead, the company aims to expand distribution network by opening new marketing offices and appointing new distributors. It
aims to enhance its brand presence by penetrating into smaller cities and towns, and enhance revenues going ahead. The company is
catching up with its peers in terms of margins; we believe the valuation discount would narrow. We expect revenue/EBITDA/PAT to grow
at CAGR of 20.8%/59.7%/109.9% over FY22-24E. We think the base case fair value of the stock is Rs 505 (10x FY24E EPS) and the bull
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case fair value is Rs 543 (10.75x FY24E EPS) over the next two-three quarters. Investors can buy the stock in the band of Rs 442-450
(8.8x FY24E EPS) and add more on dips to Rs 387-395 band (7.75x FY24E EPS).

Financial Summary

 Particulars (Rscr) | Q2FY23 | Q2FY22 Q1FY23 FY20 FY21 FY22 FY23E FY24E

Total Operating Income 203.4 171.3 18.7 210.8 -3.5 335.6 3354 624.2 815.0 910.5
EBITDA 47.1 21.9 1151 47.5 -0.9 36.9 35.0 73.9 170.3 188.5
PAT 26.7 7.7 246.5 27.2 -1.9 23.1 12.2 22.8 90.8 100.5
Diluted EPS (Rs) 13.4 3.9 246.5 13.7 -1.9 15.4 8.1 11.5 45.6 50.5
RoE-% 10.6 5.6 8.3 27.4 23.6
P/E (x) 28.8 54.9 38.9 9.8 8.8
EV/EBITDA (x) 28.6 35.8 17.6 7.5 6.5

(Source: Company, HDFC sec)

Q2FY23 Result Review:

Rushil Décor Ltd (RDL) reported topline of Rs 203.4cr (+18.7%/-3.5% YoY/QoQ) driven by healthy growth in the MDF segment. The
company reported sharp jump in EBITDA margin to 23.2% as compared to 12.8% in Q2FY22 (22.5% in Q1FY23). Better realization coupled
with higher share of contribution from value added products improved the overall margins. Improving cost efficiencies and higher
capacity utilization (71% in H1FY23 vs 56% in FY22) of Andhra Pradesh unit (MDF business) resulted in sharp uptick in EBITDA margin. It
posted EBITDA of Rs 47.1cr (+115%/flat YoY/QoQ). RDL clocked PAT of Rs 26.7cr (-1.9% QoQ) as against profit of Rs 7.7cr in Q2FY22.

Laminate business reported revenue of Rs 52.8cr (+4%/11.3% YoY/QoQ). Volumes increase on sequential basis for both domestic and
export market. Exports contributed 63.3% of topline and saw healthy realization per sheet (up 8.8% YoY). Domestic sales of laminated
business declined 6.7% YoY due to marginal fall in volume offtake and average realization. Laminate business reported EBIT margin to
5.5% (+74bps/50bps YoY/QoQ).

MDF business clocked revenue growth of 23.1% YoY to Rs 149cr. Export’s share increased to 14% (vs 5% in Q2FY22). Higher capacity
utilization of AP unit (annual capacity of 240,000 CBM) provided a lever to scale up volumes and improve its domestic sales (Rs 127.8cr).
Better realization (+27.4% YoY) in domestic market offset volume degrowth (12.6% YoY). Improving cost efficiencies and economies of
scales supported dramatic improvement in EBIT margin (moving closer to peers). It posted EBIT margin of 25.7% compared to 11.8% in
Q2FY22 (24.3% in Q1FY23). PVC board reported revenue of Rs 2.4cr, while it posted negative EBIT during the quarter. The board also
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approved fund raising of upto Rs 200cr by way of rights issue. Plans for fund raising and related notice on rights issues is not yet
announced; but some amount would be used to reduce debt.

Key Triggers:

MDF Business — Higher capacity utilisation and supply of value added products from the new plant to improve topline and bottomline:
Rushil Décor is the third largest manufacturer of boards in India. It manufactures thin and thick boards and pre-lam boards with thickness
ranging from 2mm to 30mm. Its manufacturing facility at Chikmagalur, Karnataka has annual capacity of 90,000 cubic meter per annum. In
March 2021, it operationalised a new manufacturing facility at Vishakhapatnam, Andhra Pradesh having annual installed capacity of
240,000 CBM per annum. The company has been supplying to OEMs and furniture online portals (~¥30% of volume) like Spacewood,
Livspace. Although the realisations are a little lower compared to direct trade, this channel cannot be ignored.

The company reported sharp jump in topline in FY22 mainly on account higher volumes on commencement of operations at new plant
and higher realizations. Increased share in MDF boards business (from 46.5% of sales in FY21 to ~70% in FY22), has resulted in
improvement in overall margins. In FY22, Karnataka MDF plant saw capacity utilisation of 76% while the new Andhra Pradesh plant
recorded capacity utilisation of 56%. The AP unit operated at 71% utilization in H1FY23 and the management has plans to increase to 75-
80% in FY23-end. After commencement of production of new plant, it also started ramping up exports. It has already built a strong
position in south India market, and now plans to expand Pan-India for which is setting up infrastructure like warehousing, branches.
Although the MDF business margin is a little below its peers; it reported sizeable improvement in EBIT margins from 15% in Q4FY22 to
25.7% in Q2FY23. Improvement in operational efficiencies, utilization and economies of scale along with company’s focus on improving
share of value-added products makes a case of sustenance of margins going forward. Currently, the value added product contribute ~28%
and the management has set target of 40% in coming quarters. The company has further expanded its portfolio penetration as an
extension in MDF panel products - PRELAM MDF, MAXPRO, and PROPLUS. Supplying more value added products from AP plants (currently

selling interior grade products) would drive its topline and margins going ahead.
Q1FY23 Q2FY23

MDF Business FY16

FY17 FY18 FY21 FY22

MDF Sales (CBM) 1,76,545 58,745 54,344

YoY Growth-% 29.4% 12.1% 11.8% 9.4% -5.8% 5.5% -7.7% 127.7% - -
Sales (Rs cr) 105 143 157 173 156 167 156 434 161 149

YoY Growth-% 34.0% 36.0% 9.6% 10.1% -9.3% 6.8% -6.7% 178.6% - -
EBIT (Rs cr) 8.8 16.8 25.0 32.7 16.3 18.3 14.8 43.4 39.09 38.32
EBIT Margin (%) 8.4% 11.8% 16.0% 18.9% 10.4% 11.0% 9.5% 10.0% 24.3% 25.7%
Per unit (Rs per CBM) 17,046 20,694 20,268 20,410 19,408 19,733 20,041 24,416 27,362 27,418

(Source: Company, HDFC sec)
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Laminate Business — Improving realisations but volume uptick (exports) needs to be seen:

The company manufactures single sided decorative as well as double sided industrial laminates with wide range of designs, colors and
finishing spread across 3 manufacturing plants located at Gujarat with capacity of 34.92 lakh sheets per annum. Contributing ~30% of the
topline in FY22 (52% in FY21), this business segment reported subdued growth topline of 1.4% CAGR over FY17-22. It posted revenue to
the tune of Rs 189.7cr (up 8.1% YoY) due to better realization. The company has been finding it difficult to protect its margin against raw
material pressures. It reported EBIT margin of 5.8% in FY22 as compared to earlier period 10-12% range. De-growth in export volumes in
last couple of months due to higher freight costs and shipping charges impacted its overall performance. Although realization per sheet
for exports have improved dramatically; volumes has not seen an uptick (especially post-covid).

Laminate Business FY16 FY17 FY18 FY19 FY20 FY21
Laminates Sales (Nos) 31,69,639 | 31,60,266 | 31,49,648 | 29,98,974 | 27,78,474 | 28,69,155 | 26,82,847 | | 6,36,270 | 7,28,714

YoY Growth-% 5.2% 4.6% -0.3% -0.3% -4.8% -7.4% 3.3% -6.5% : :
Sales (Rs cr) 163 170 177 181 183 163 176 190 47 53

YoY Growth-% 3.4% 4.3% 4.2% 2.3% 0.9% |  -10.7% 7.5% 8.1% - :
EBIT (Rs cr) 18.9 16.1 21.9 218 19.4 16.1 17.4 11.0 239 291
EBIT Margin (%) 11.6% 9.5% 12.4% 12.0% 10.6% 9.9% 9.9% 5.8% 5.0% 5.5%

Per unit (Rs) 538 536 533 576 610 586 601 691 745 725
(Source: Company, HDFC sec)

Greenfield laminate expansion — to improve portfolio offerings and margins:

The company announced its plans to setup new greenfield unit in the vicinity of existing laminate plants in Gujarat for manufacture of
decorative laminates including bigger size (Jumbo size) laminates having aggregate installed capacity of 1.2 million sheets per annum
entailing capex of Rs 60cr, which will be funded by debt and internal accurals. Jumbo size laminates were missing in its portfolio; with this
expansion it will be able to cater niche markets in US, Europe. The management alluded to Rs 100cr incremental revenue from this
expansion, which is expected to operationalised by Q1FY25.

Focus on value-added product would improve its margin:

The company is focused on improving the share of value added products. Price hikes coupled with improving product mix led to better
realistions in FY22. The company has added several value-added categories like PROMAX, PROPPLUS in MDF segment. In its first full year
of operations at AP unit, the plan was to increase its capacity utilization thereby bringing additional efficiency. After having achieved 70%+
utilization levels; the company is focused on improving share of value added products especially from its AP unit. In the latest quarter, the
company has increased its share to 28% from 23% in Q4FY22. The management targets to achieve 40% in FY23. Also, additional cost for
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these value added products (pre-laminated MDF board, exterior grade, HDFWR grade) is low compared to the incremental realization;
thereby improving its margins.

Strong distribution network and geographic diversification:

The company’s exports contributed ~31% over FY19-21, and its share dipped to 22% in FY22 mainly to due higher MDF sales from
operationalisation of new plant. Most of the exports in the past was in the laminate business segment (60-65% of total laminate sales). It
also ramped up export sales in MDF business in FY22 with operationalisation of new plant given its plant’s proximity to port. Exporting to
47 countries; its major export destinations are like Gulf and Middle East, Australia, Indonesia, US as well as European markets. Its strong
dealer-value chain and brand recognition has allowed it to make its presence across India and abroad. With capacities is place, the
company is strongly focusing on enhancing its brand and further strengthen its market reach through strong networking with distributors.
It has a network of 12 branch & consignment agents, 540+ direct distributors, 4000+ retailers/dealers. The company has over 150+
showrooms under the brand ‘VIR STUDIO’ across country displaying entire product range under one roof.

- - H os)
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(Source: Company, HDFC sec)

Fund raising; expansion plans could be in pipeline:
The company announced fund raising plans by way of rights issue for Rs 200cr in Aug 2022. Although the company has not highlighted any

specific expansion plans; but a certain amount of the fund raise would be reserved for debt reduction. Currently the company is
evaluating proposals for long term expansion.
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Improving financial position:

Rushil Décor Ltd reported healthy topline growth of 86% YoY to Rs 624cr as it commenced operations at its new plant in Andhra Pradesh
which achieved strong capacity utilisation of ~70%. Healthy growth in realisations also lifted topline in FY22. Revenue growth was affected
as company's MDF Plant located at Chikmagalur, Karnataka was temporarily closed for manufacturing activities for approximately 60 days
on account of planned preventive maintenance activities undertaken thereat as well as for replacement of some of the major parts of the
plant. EBITDA margins remained flat YoY at 13.6%. The company has been striving to increase the capacity utilization at the AP plant and
at the same time reducing the cost and increasing efficiencies. It is also putting up resin saving technology to save manufacturing costs.
Furthermore, strategic location of facilities provides a significant competitive cost advantage in terms of raw material sourcing,
manufacturing and labour costs. Although its return ratios have been subdued compared to its peers; focus on improving share of value
added products would lift margins and returns ratios. The management is also focused to reduce debt; as some portion of the recent fund
raising announcement would go for debt prepayment.

Revenue & EBITDA Trend Return Ratios
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(Source: Company, HDFC sec)

Industry Insights:

Indian furniture market

The Indian furniture market size was estimated at USD 55 bn and is expected to clock a CAGR of 12.91% during 2020-24. The Indian
furniture industry is expected to witness continuous growth on the back of rising per capita income levels, rapid urbanization and rise of
consumer class. Post Covid-19, there has been a strong acceleration in the home decor industry. The industry offers enormous growth
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opportunities in the form of import substitution, increasing exports and focus on home improvement in the wake of WFH/hybrid work
culture. Besides, increasing real estate demand, Government’s focus on housing, infrastructure & sanitation, and changing lifestyles also
acts as important catalyst to the growth of the industry, especially for the players in the organised segment. Aligned to this growth
opportunity, wood panel industry would be the largest beneficiary, followed by increasing and strong growth in laminates’ exports and
import replacement in MDF. Furthermore, the expansion of e-commerce channels has increased access to modern and affordable
furniture for consumers in tier-1l and tier-1ll cities, which is also a major driving factor. Organised players are likely to witness increased
growth traction over the next few years driven by strong inherent demand and market share gains from their unorganised counterparts.

Laminates:

The decorative laminates market of India achieved a value of USS 0.7 Billion in 2021. It is predicted to reach USS 1.1 Billion by 2026,
indicating a CAGR of 10% during 2022-26. Decorative laminates are referred to specially designed laminated sheets used as furniture
surface materials, flooring and wall paneling. The growing standards of consumer living is driving the growth for the decorative laminates
market. Laminates, with its new technological advancements and innovations, have emerged as on eco-friendly alternative to timber and
this is expected to further drive the growth of laminates. There is a rising demand for decorative laminates in hotels, hospitals, shopping
malls, airports, educational institutions and other commercial infrastructures owing to the wide availability of designs, colors and textures,
among other factors.

Medium Density Fibreboard (MDF):

The global Medium Density Fibreboard (MDF) market was estimated to be US$39.04 billion in 2021 and is expected to reach US$57.11
billion in 2028, growing at a CAGR of 5.6%. MDF is a major focus of the mass manufacturing furniture industry and the preferred material
among readymade furniture manufacturers. The demand for branded, ready-made, and low-maintenance furniture is increasing day-by-
day, driving demand for MDF in furniture applications. Even though MDF has other applications such as doors, flooring, packaging,
cabinets, and so on, the growth in the furniture industry is primarily driving the MDF market. Region-wise, the Asia-Pacific region
dominated the global MDF market in 2021, accounting for more than 60% of the total market. Rising construction activities in China, India,
and Japan is driving up demand for MDF in the region.

In India, consumers are increasingly shifting from plywood to MDF. Currently, MDF and plywood ratio across the world is nearly around
70:30; whereas in India, the ratio is approximately 20:80. According to industry experts, the MDF and plywood ratio in India is expected to
become 50:50, indicating strong growth potential for the MDF industry. The demand for laminates and MDF is rising backed by increasing
shift towards modular furniture. Superior attributes including resistance to moisture, easy installation, greater flexibility, and visual appeal
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has helped in the growth of MDF. Moreover, strict government regulation on the plywood manufacturing to conserve the forest reserves
in various countries leading to raw material insecurity is also likely to support the rise of demand for MDF in future. There has been an
increasing preference for MDF-based furnishing over plywood, thus leading to a strong substitution opportunity. The Indian MDF industry
was estimated to be Rs 3,000 crore in 2021 and is expected to grow at a CAGR of 15-20% over the next five years driven by rising demand
for modular furniture, sustained replacement to cheap plywood and rising modular furniture exports from India.

Concerns:

Intense competitive pressure and increasing capacity expansion in MDF: The decorative laminate industry is highly competitive due to
fragmented nature of presence of many unorganized players along with large established players. Further, the industry is exposed to
threat from cheap imports from China, Malaysia, Vietnam, and Indonesia. In the MDF segment, existing big players (Century, Greenpanel)
and new players (Greenply) have announced capacity expansion. Increasing supply in the next 2 years could result in some pressure on
realisations and margins until the new capacity is absorbed in the market.

Raw material price volatility: Raw material cost formed about 50-55% of the total cost of sales for RDL during the last three fiscals. Main
raw materials for manufacturing laminate i.e., base paper, kraft paper, phenol, formaldehyde, melamine, methanol and other allied
chemicals are available locally; however, high-end and premium quality papers are imported. Methanol and Phenol being the primary
chemical requirements, their availability and price has a significant impact on the operating margins of the company. For MDF
manufacturing, wood resin and wax are main ingredient. The industry is largely dependent on natural forests (generally eucalyptus, silver,
oak, poplar etc) for their raw material requirements. Any short supply of wood may lead to rise in price of raw materials.

Slowdown in realty sector: Growth of home décor companies is largely impacted by the slowdown in real estate activity. Demand has
been rising lately on the back of a pickup in real estate activity. Any slowdown in realty sector can adversely impact the performance of
home décor companies like Rushil Décor.

Exposure to foreign exchange fluctuation risk: RDL has sizable import along with foreign currency borrowings. The company enjoys a
natural hedging due to its large amount of export revenue. However, the timing difference of the exports and imports exposes the
company towards volatile foreign currency movement.

Promoter pledge: The promoter has pledge 9.98% of total holding (55% shareholding). Any correction in stock prices could invoke selling
of shares in case of inadequate collaterals.
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Minimal institutional shareholding: The shareholding pattern of Rushil Décor as on Sept 30, 2022 suggests that institutions own just
1.83% stake in the company, that reflects low interest from institutions in owning the stock.

High D/E ratio: The debt equity ratio of Rushil is 1.5:1 as on FY22. This could go down going forward as cashflows generated from the
business can be used to repay the debt. However, in the meanwhile, if it faces rough times in its business, then the high D/E ratio coud
hurt its prospects.

About the company:

Rushil Décor Ltd (RDL) is one of the leading manufacturers of laminates and MDF in India. Its facility is equipped to manufacture
decorative (single-sided) as well as industrial (double-sided) laminates with a wide range of design, colour and finish and MDF boards of
different sizes. Over the years, the company has built strong brand by offering 1200+ designs/SKUs in laminate sheets, providing
competitive advantage. The company laminate manufacturing facility in Gujarat has annual capacity of 34.92 lakh sheets per annum. In
MDF segment, the Karnataka facility has an annual capacity of 90,000 cubic meters (CBM) per annum; and Andhra Pradesh plant has a
capacity of 2,40,000 CBM per annum. RDL sells its products under its own brand name ‘VIR LAMINATES’ and ‘VIR BOARDS' in the domestic
and export markets. With its years of experience and expertise, the company has built wide product portfolio of laminates, MDF Boards,
HDFWR (High Density Fiber Water Resistant) Boards, Pre-Laminated Decorative MDF Boards and PVC Boards; supported by robust after
sales service network under VIR brand.

Peer Comparison

FY22 FY23E FY24E FY22 FY23E FY24E FY22 FY23E FY24E ‘

(Source: Bloomberg estimates, Company, HDFC sec)

Rushil Décor Ltd 11.8 20.9 20.7
Centry Plyboards Ltd 13,226 3,027 3,631 4,196 17.5 17.8 17.9 313 419 485
Greenlam Industries Ltd 4,053 1,703 2,088 2,711 11.0 11.9 12.7 93 121 169
Greenpanel Industries Ltd 4,613 1,624 1,975 2,142 25.7 25.8 24.1 233 300 338
ROE-% P/E
FY22 FY23E FY24E FY22 FY23E FY24E
Rushil Décor Ltd 8.3 27.4 23.6 38.9 9.8 8.8
Centry Plyboards Ltd 22.2 23.8 22.3 42.3 31.6 27.3
Greenlam Industries Ltd 14.8 16.0 17.9 41.6 33.0 234
Greenpanel Industries Ltd 26.5 26.6 24.1 19.8 15.4 13.6
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Financials
Income Statement

Balance Sheet

FY21 FY22 FY23E FY24E FY21 FY22 FY23E
Net Revenues 335.6 335.4 624.2 815.0 910.5 SOURCE OF FUNDS
Growth (%) -2.4 0.0 86.1 30.6 11.7 Share Capital 14.9 19.7 19.9 19.9 19.9
Operating Expenses 298.7 300.5 550.2 644.6 722.1 Reserves 213.5 244 .4 266.9 356.7 456.1
EBITDA 36.9 35.0 73.9 170.3 188.5 Shareholders' Funds 228.4 264.1 286.8 376.6 476.0
Growth (%) 0.8 -5.3 111.3 130.4 10.7 Long Term Debt 338.9 295.2 286.2 246.2 216.2
EBITDA Margin (%) 11.0 10.4 11.8 20.9 20.7 Net Deferred Taxes 235 28.3 36.2 36.2 36.2
Depreciation 8.7 9.7 24.4 27.9 33.1 Long Term Provisions & Others 18.7 20.0 18.6 27.5 30.5
EBIT 28.2 25.3 49.6 142.4 155.4 Total Source of Funds 609.5 607.6 627.7 686.4 758.8
Other Income 35 4.3 1.4 1.6 2.3 APPLICATION OF FUNDS
Interest expenses 12.0 12.4 20.3 22.7 23.4 Net Block & Goodwill 197.3 587.2 593.8 636.3 653.3
PBT 19.7 17.2 30.7 121.4 134.3 CWIP 338.5 1.0 0.5 0.0 0.0
Tax -3.3 5.0 7.9 30.6 33.8 Other Non-Current Assets 56.9 27.7 15.8 24.5 29.1
RPAT 23.1 12.2 22.8 90.8 100.5 Total Non Current Assets 592.7 615.9 610.1 660.8 682.4
APAT 23.1 13.7 22.8 90.8 100.5 Current Investments 0.0 0.0 0.0 0.0 0.0
Growth (%) 61.0 -40.5 66.1 298.3 10.7 Inventories 85.6 84.3 155.4 196.5 214.5
EPS 15.4 8.1 11.5 45.6 50.5 Trade Receivables 61.2 57.5 82.6 111.6 129.7
Cash & Equivalents 5.8 11.6 6.1 13.5 29.6
Other Current Assets 40.6 39.1 32.6 42.4 47.4
Total Current Assets 193.1 192.5 276.7 364.1 421.3
Short-Term Borrowings 58.3 83.5 1334 158.4 158.4
Trade Payables 95.8 79.8 87.9 127.3 129.7
Other Current Liab & Provisions 22.2 37.5 37.7 52.8 56.7
Total Current Liabilities 176.3 200.8 259.1 338.5 344.9
Net Current Assets 16.8 -8.3 17.6 25.6 76.4
Total Application of Funds 609.5 607.6 627.7 686.4 758.8
11 '(/-/‘RE TAILRESEARCH
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Cash Flow Statement

L FY20Fv2ll  FY22 | FY23E | FY2E

Key Ratios

| Fy20 FY21 FY22 FY23E FY24E

Reported PBT 19.7 18.7 30.7 121.4 134.3 PROFITABILITY RATIOS (%)
Non-operating & EO items 0.4 -1.8 -0.1 -0.3 -1.8 EBITDA Margin 11.0 10.4 11.8 20.9 20.7
Interest Expenses 12.0 12.4 20.3 22.7 23.4 EBIT Margin 8.4 7.5 7.9 17.5 17.1
Depreciation 8.7 9.7 24.4 27.9 33.1 APAT Margin 6.9 4.1 3.7 11.1 11.0
Working Capital Change 7.9 41.2 -81.7 -25.0 -34.6 RoE 10.6 5.6 8.3 27.4 23.6
Tax Paid -1.6 -3.1 -0.2 -30.6 -33.8 RoCE 53 4.0 7.3 19.1 19.0
OPERATING CASH FLOW ( a) 47.1 77.1 -6.7 116.1 120.5 Solvency Ratio (x)
Capex -242.3 -60.7 -30.4 -70.0 -50.0 Debt/EBITDA 10.8 10.8 5.7 2.4 2.0
Free Cash Flow -195.2 16.4 -37.1 46.1 70.5 D/E 1.7 1.4 1.5 1.1 0.8
Investments 0.0 0.0 0.0 0.0 0.0 PER SHARE DATA (Rs)
Non-operating income 44.2 22.2 15.5 0.0 0.0 EPS 15.4 8.1 11.5 45.6 50.5
INVESTING CASH FLOW (b)) -198.2 -38.6 -14.9 -70.0 -50.0 CEPS 21.3 11.8 23.7 59.6 67.1
Debt Issuance / (Repaid) 164.0 -48.3 41.0 -15.0 -30.0 Dividend 0.5 0.5 0.5 0.5 0.5
Interest Expenses -12.0 -12.4 -20.3 -22.7 -23.4 BVPS 153.0 132.7 144.1 189.2 239.1
FCFE -43.2 -44 .4 -16.5 8.4 17.1 Turnover Ratios (days)
Share Capital Issuance 0.0 24.0 0.9 0.0 0.0 Debtor days 63 65 41 43 48
Dividend -0.9 -0.9 -1.0 -1.0 -1.0 Inventory days 94 92 70 79 82
Others 0.0 0.0 0.0 0.0 0.0 Creditors days 92 96 49 48 52
FINANCING CASH FLOW ( c) 151.0 -37.6 20.6 -38.7 -54.4 VALUATION
NET CASH FLOW (a+b+c) 0.0 0.9 -1.1 7.4 16.1 P/E (x) 28.8 54.9 38.9 9.8 8.8
P/BV (x) 2.9 3.4 3.1 2.4 1.9
One Year Price Chart: EV/EBITDA (x) 28.6 35.8 17.6 7.5 6.5
- EV/Revenues (x) 3.1 3.7 2.1 1.6 1.4
Dividend Yield (%) 0.1 0.1 0.1 0.1 0.1
500 Dividend Payout (%) 3.2 7.3 4.4 1.1 1.0
500 (Source: Company, HDFC sec)
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HDFC Sec Retail Research Rating description

Green Rating stocks
This rating is given to stocks that represent large and established business having track record of decades and good reputation in the industry. They are industry leaders or have significant market share. They have multiple streams of cash flows and/or strong balance sheet to withstand downturn in

economic cycle. These stocks offer moderate returns and at the same time are unlikely to suffer severe drawdown in their stock prices. These stocks can be kept as a part of long term portfolio holding, if so desired. This stocks offer low risk and lower reward and are suitable for beginners. They offer
stability to the portfolio.

Yellow Rating stocks
This rating is given to stocks that have strong balance sheet and are from relatively stable industries which are likely to remain relevant for long time and unlikely to be affected much by economic or technological disruptions. These stocks have emerged stronger over time but are yet to reach the

level of green rating stocks. They offer medium risk, medium return opportunities. Some of these have the potential to attain green rating over time.

Red Rating stocks
This rating is given to emerging companies which are riskier than their established peers. Their share price tends to be volatile though they offer high growth potential. They are susceptible to severe downturn in their industry or in overall economy. Management of these companies need to prove

their mettle in handling cyclicality of their business. If they are successful in navigating challenges, the market rewards their shareholders with handsome gains; otherwise their stock prices can take a severe beating. Overall these stocks offer high risk high return opportunities.

Disclosure:

|, Hemanshu Parmar, Research Analyst, ACA, authors and the names subscribed to this report, hereby certify that all of the views expressed in this research report accurately reflect our views about the subject issuer(s) or securities. SEBI conducted the inspection and based on their observations have issued advise/warning. The said
observations have been complied with. We also certify that no part of our compensation was, is, or will be directly or indirectly related to the specific recommendation(s) or view(s) in this report.

Research Analyst or his/her relative or HDFC Securities Ltd. does not have any financial interest in the subject company. Also Research Analyst or his relative or HDFC Securities Ltd. or its Associate may have beneficial ownership of 1% or more in the subject company at the end of the month immediately preceding the date of publication of the
Research Report. Further Research Analyst or his relative or HDFC Securities Ltd. or its associate does not have any material conflict of interest.

Any holding in stock — No

HDFC Securities Limited (HSL) is a SEBI Registered Research Analyst having registration no. INH000002475.

Disclaimer:
This report has been prepared by HDFC Securities Ltd and is meant for sole use by the recipient and not for circulation. The information and opinions contained herein have been compiled or arrived at, based upon information obtained in good faith from sources believed to be reliable. Such information has not been independently verified

and no guaranty, representation of warranty, express or implied, is made as to its accuracy, completeness or correctness. All such information and opinions are subject to change without notice. This document is for information purposes only. Descriptions of any company or companies or their securities mentioned herein are not intended to
be complete and this document is not, and should not be construed as an offer or solicitation of an offer, to buy or sell any securities or other financial instruments.

This report is not directed to, or intended for display, downloading, printing, reproducing or for distribution to or use by, any person or entity who is a citizen or resident or located in any locality, state, country or other jurisdiction where such distribution, publication, reproduction, availability or use would be contrary to law or regulation or
what would subject HSL or its affiliates to any registration or licensing requirement within such jurisdiction.

If this report is inadvertently sent or has reached any person in such country, especially, United States of America, the same should be ignored and brought to the attention of the sender. This document may not be reproduced, distributed or published in whole or in part, directly or indirectly, for any purposes or in any manner.

Foreign currencies denominated securities, wherever mentioned, are subject to exchange rate fluctuations, which could have an adverse effect on their value or price, or the income derived from them. In addition, investors in securities such as ADRs, the values of which are influenced by foreign currencies effectively assume currency risk.

It should not be considered to be taken as an offer to sell or a solicitation to buy any security. HSL may from time to time solicit from, or perform broking, or other services for, any company mentioned in this mail and/or its attachments.

HSL and its affiliated company(ies), their directors and employees may; (a) from time to time, have a long or short position in, and buy or sell the securities of the company(ies) mentioned herein or (b) be engaged in any other transaction involving such securities and earn brokerage or other compensation or act as a market maker in the
financial instruments of the company(ies) discussed herein or act as an advisor or lender/borrower to such company(ies) or may have any other potential conflict of interests with respect to any recommendation and other related information and opinions.

HSL, its directors, analysts or employees do not take any responsibility, financial or otherwise, of the losses or the damages sustained due to the investments made or any action taken on basis of this report, including but not restricted to, fluctuation in the prices of shares and bonds, changes in the currency rates, diminution in the NAVs,
reduction in the dividend or income, etc.

HSL and other group companies, its directors, associates, employees may have various positions in any of the stocks, securities and financial instruments dealt in the report, or may make sell or purchase or other deals in these securities from time to time or may deal in other securities of the companies / organizations described in this report.

HSL or its associates might have managed or co-managed public offering of securities for the subject company or might have been mandated by the subject company for any other assignment in the past twelve months.

HSL or its associates might have received any compensation from the companies mentioned in the report during the period preceding twelve months from t date of this report for services in respect of managing or co-managing public offerings, corporate finance, investment banking or merchant banking, brokerage services or other advisory
service in a merger or specific transaction in the normal course of business.

HSL or its analysts did not receive any compensation or other benefits from the companies mentioned in the report or third party in connection with preparation of the research report. Accordingly, neither HSL nor Research Analysts have any material conflict of interest at the time of publication of this report. Compensation of our Research
Analysts is not based on any specific merchant banking, investment banking or brokerage service transactions. HSL may have issued other reports that are inconsistent with and reach different conclusion from the information presented in this report.

Research entity has not been engaged in market making activity for the subject company. Research analyst has not served as an officer, director or employee of the subject company. We have not received any compensation/benefits from the subject company or third party in connection with the Research Report.

HDFC securities Limited, | Think Techno Campus, Building - B, "Alpha", Office Floor 8, Near Kanjurmarg Station, Opp. Crompton Greaves, Kanjurmarg (East), Mumbai 400 042 Phone: (022) 3075 3400 Fax: (022) 2496 5066
Compliance Officer: Murli V Karkera Email: complianceofficer@hdfcsec.com Phone: (022) 3045 3600

HDFC Securities Limited, SEBI Reg. No.: NSE, BSE, MSEI, MCX: INZ000186937; AMFI Reg. No. ARN: 13549; PFRDA Reg. No. POP: 11092018; IRDA Corporate Agent License No.: CA0062; SEBI Research Analyst Reg. No.: INH000002475; SEBI Investment Adviser Reg. No.: INA000011538; CIN - U67120MH2000PLC152193

Mutual Funds Investments are subject to market risk. Please read the offer and scheme related documents carefully before investing.
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